
 

 

 

 

  

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Visa Checkout Drives Better Cardholder Relations & Profitability 

V i s a  C h e c k o u t  I s s u e r s  

C a s e  S t u d y   

1BB&T Internal Data 
2BB&T Visa Checkout Data May 2015-October 2015 v May 2014-October 2014 

 

FPO 

“We have seen a deeper engagement with BB&T’s 

enrolled Visa Checkout clients.  Not only are they a 

younger demographic, but they are highly engaged 

with other services that BB&T provides.”   

— Bennett Bradley, Payment Solutions President 

 

BB&T implemented Visa Checkout with the 

goal of enhancing their brand in the digital 

space.  
 

”We chose Visa Checkout because BB&T needs to offer 

solutions everywhere our cardholders want to shop.  As 

more of our customers shop online, we wanted to make 

sure that BB&T enabled solutions that offer a great 

experience both in the mCommerce and eCommerce 

world, while highlighting our brand.”    

– Scott Qualls, Retail Payments Manager 

 

BB&T cardholders enrolled in Visa Checkout 

contributed to significant transaction 

growth…  

2X     
 

BB&T card holders who are enrolled in Visa 

Checkout are roughly 2.1X more profitable 

than non-enrolled Visa Checkout 

customers1  
 

And, Visa Checkout is attracting a younger 

demographic  
 

Visa Checkout users are on average 6 years 
younger than BB&T’s average cardholder1 

 

117%  
 

 

”One of BB&T’s most important goals is to address the 

payment needs of millennials.  Visa Checkout is a great 

way to engage with this key demographic.” 

– Scott Qualls, Retail Payments Manager 

 

 Contact your Visa account executive or visit visacheckout.com/business to find out how Visa Checkout can help 

improve your branding in the online space and increase engagement with clients. 

 

YoY increase in Visa Checkout clients due to 

BB&T’s awareness marketing2 

As many Visa debit card transactions per month, 

compared to non-Visa Checkout users1  


