Forecasting a

NEW YEAR

of spending

As 2017 approaches, Visa asked consumers how they plan to spend the New Year, what goals are top of
mind and what types of payments they have tried, prefer, love, could do without, and plan to try next year.
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When it comes to resolutions for 2017, consumers their 2017 resolution on financial matters,
will be keeping a careful eye on their finances virtually tied with getting in shape
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2017
THE YEAR OF
MOBILE PAYMENTS?

Evidence suggests that next year could see a rise in mobile payments as
innovative and convenient transaction options continue to make shopping
more convenient and secure
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Almost 18% of consumers used mobile app payments
for parking and food payments in 2016, with that
number expected to jump to 26% next year
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The survey, conducted online by Ask Your Target Market for Visa on December 23, 2016,
polled men and women nationally, ages 18-65, and was balanced by gender and region.




