SPOOKY SPENDING

How Visa cardholders spend during the Halloween season’ AY/LY:)
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From costumes to candy to party decorations, U.S. consumers are
spending more each year to fright and delight. Here, Visa's network
shows U.S. spending data collected from the last three Halloweens.

Halloween spending on Visa has risen every year for the last 3 years,
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Includes Visa spend at gift card/novelty stores,
used merchandise stores, fabric stores, clothing
rentals, wig & toupee stores and craft shops.
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Halloween weekly purchases increased steadily up to October 31st.
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BY SHOP Last Halloween, Visa shoppers spent the most at gift and card shops.
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Top 25 Cities for Halloween Spending’

Portland

Y X

4-5% 5-6% 6-7% 7-8% 8-10%

Halloween's biggest spenders are in
Visa network in October 2014. Orlando, Phlladelphla and Portland.
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