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Recommended Messaging

To help you maximize the results of your campaign, we created the following 
recommended messaging. You’ll find fully developed messaging that you can 
customize for your own marketing materials. These market-ready messages are the 
result of extensive testing and research, and have been specifically formulated to 
appeal to your customers. Each section contains both one-time bill pay and automatic 
message options, in various lengths.

Select the following messaging:

	 Email/Newsletter 

	 Web Landing Pages 

	 Outer Envelope 

	 Return/Remittance Envelope 

	 Statement Messages 

	 On-Hold Phone Messages

Promote Visa Bill Pay within existing channels. 
These market-ready messages will help you 
communicate the benefits of Visa Bill Pay, as well  
as the specific instructions your customers need  
to get started.
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Email/Newsletter

Visa has developed two length options for both general 
and automatic bill pay, so you can choose messages that 
fit into your specific communications.

Email/Newsletter

Use these messages to promote Visa Bill Pay in your newsletters and customer emails.

General Bill Pay 
Option 1 (Estimated character count: 355)

Take the hassle out of paying your bill. You can pay your bill quickly, easily and securely with 
your Visa® card. There’s no need to write checks, buy stamps or worry about mail delays. So you 
can spend your time on more important things instead. Just visit <[MERCHANT WEBSITE]> or 
call [MERCHANT PHONE NUMBER] to make secure payments with your Visa card.

Option 2 (Estimated character count: 237)

Take the hassle out of paying your bill. You can pay your [MERCHANT NAME] bill quickly, 
easily and securely with your Visa® card. Just visit <[MERCHANT WEBSITE]> or call 
[MERCHANT PHONE NUMBER] to make secure payments with your Visa card.

Automatic Bill Pay
Option 1 (Estimated character count: 387)

Take the hassle out of paying your bill. You can schedule automatic payments with your Visa® 
card. It’s an easy, secure way to make sure your payment gets made on time each month, plus 
there’s no need to write checks or buy stamps. So you can spend your time on more important 
things instead. Just visit <[MERCHANT WEBSITE]> or call [MERCHANT PHONE NUMBER] to 
set up automatic payments.

Option 2 (Estimated character count: 206)

Take the hassle out of paying your bill. You can schedule easy, secure automatic payments with 
your Visa® card. Just visit <[MERCHANT WEBSITE]> or call [MERCHANT PHONE NUMBER] 
to set up automatic payments.

Page 14

Recommended Messaging

251-7820 MR r18.indd   14 8/28/08   4:49:53 PM



VISA  |  MERCHANT Marketing RESOURCE GUIDE

Note: Survey results, research, and best practice recommendations are provided for informational purposes only and should not be relied upon for marketing, legal, regulatory, or other advice. Best practice 
recommendations should be independently evaluated in light of your specific business needs and any applicable laws and regulations. Visa is not responsible for your use of the survey results, research, 
best practice recommendations, or other information, including errors of any kind, or any assumptions or conclusions you might draw from their use.

Consumers prefer paying their bills online: When 
surveyed, a majority of consumers stated that 
going online to a biller’s website was their preferred 
method for initiating bill payment by card. In fact, 
online bill payment was favored over phone and 
mail by more than a 3 to 1 margin.11

The following messaging was developed to promote Visa Bill Pay online, as a web page 
or landing page.

	 General Bill Pay

	 Automatic Bill Pay
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On-Hold Phone Messages

Utilizing the phone channel. Since a large percentage 
of customer calls relate to bill payments, this is an 
appropriate time to reinforce the benefits of paying 
with Visa cards.

On-Hold Phone Messages
Use the following messages to remind customers about Visa Bill Pay while they’re waiting  
to speak with a customer service representative.

General Bill Pay
Option 1 (Estimated character count: 343)

Did you know … you can pay your [MERCHANT NAME] bill quickly, easily, and securely with your 
Visa® card. There’s no need to write checks, buy stamps or worry about mail delays. Just visit 
<[MERCHANT WEBSITE]> or tell your representative that you’d like to pay with your Visa card. 
Plus if your Visa card earns rewards, you’ll earn them faster.

Option 2 (Estimated character count: 318)
The next time your [MERCHANT NAME] bill is due, just pay with your Visa® card. It’s fast, easy, 
and you don’t have to hassle with stamps or checks. Just visit <[MERCHANT WEBSITE]> or let 
your representative know that you’d like to pay with your Visa card. Plus if your Visa card earns 
rewards, you’ll earn them faster.

Automatic Bill Pay
Option 1 (Estimated character count: 407)

Did you know … you can schedule automatic payments with your Visa® card. It’s an easy, 
secure way to make sure your [MERCHANT NAME] bill gets paid on time each month, plus 
there’s no need to write checks or buy stamps. Just visit <[MERCHANT WEBSITE]> or tell your 
representative that you’d like to set up automatic payments using your Visa card. Plus if your Visa 
card earns rewards, you’ll earn them faster.

Option 2 (Estimated character count: 346)
The next time your bill is due, schedule automatic payments with your Visa® card. It’s a fast, easy 
way to make sure your bill gets paid on time each month. Just visit <[MERCHANT WEBSITE]> or 
let your representative know that you’d like to set up automatic payments using your Visa card. 
Plus if your Visa card earns rewards, you’ll earn them faster.
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For more information on Visa Bill Pay, please visit  
visa.com/merchantbillpay

To order the marketing materials in this guide, visit 
visa.com/merchantbillpaymaterials

Frequently Asked Questions

Q: Where can I go to learn more about Visa Bill Pay? 

A: �This resource guide is designed to help you promote Visa Bill Pay to your customers. To learn how  
Visa Bill Pay can benefit your business, see the Getting Started section. For more information, visit  
visa.com/merchantbillpay. 

Q: What software will I need to view the marketing materials?

A: You can preview the marketing materials as a .pdf file in Acrobat Reader. 

Q: What is the cost for using these materials?

A: �It’s free to download these materials. Merchants are responsible for production costs, which may vary 
depending on the level of customization and other factors.

Q: Am I limited to the number of materials I can select from this guide?

A: �No, you may want to use one or multiple communications in order to meet your marketing objectives.  
In fact, we suggest that you implement an integrated campaign to achieve the best results.

Q: �In addition to the downloaded materials, what do I need to supply to my agency or production team?

A: �If you wish to customize materials, please include your logo and corporate colors. Also, be sure to 
notify them of specific copy changes.

Q: Where can I have my marketing materials printed once I personalize them?

A: �Merchants can work with Visa Fulfillment to print materials by calling 1-800-235-3580. Or they can 
choose any other print vendor.

Q: What software is needed to customize and print these files?

A: �Your agency or production team will need QuarkXPress version 6.52 or later and Photoshop version 
CS2 or later to personalize and print your materials.
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Contact Us

If you would like more information on Visa Bill Pay, visit visa.com/merchantbillpay. To explore 
Visa Bill Pay marketing opportunities, visit visa.com/merchantbillpaymaterials.

To order marketing materials:
If you are interested in ordering Visa Bill Pay marketing materials, please contact  
Visa Fulfillment at visafulfillment@merrillcorp.com, or by phone at 1-800-235-3580,  
8 a.m. to 6 p.m. Central Time, Monday through Friday.
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